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Liquid conducted a survey of 27 workplace 
app providers. 

Liquid issued a self-administered online 
questionnaire consisting of multiple choice 
and open questions to all companies. 
15 replied and the following 12 provided 
a completed form from which further 
verification was carried out. 

Liquid then undertook a desktop review of 
the survey results to ensure the accuracy  
and validity of responses. 

This desktop review consisted of: 

• Testing the platform directly; interviewing 
employees of the company to validate 
responses; 

• Live or video demos; 

• Technical literature 

• Websites and other information sources. 

Each response was validated against multiple 
sources and tested against a pre-determined 
validation framework, with outcomes and 
justifications noted. 

For further information about the 
methodology, or to review the process 
summary or response commentary,  
please contact us. 

Further analysis

• Given the nature of technology 
development, it is intended this review 
be updated annually 

• This piece of work will also be expanded 
to cover a greater number of providers 
in the market, more detailed analysis of 
functionality and deep-dive technical 
assessment of each product.

This review compares: 

• Target user 

• Functionality 

• Type 

• Commercial model
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Glossary of terms

• Modular – refers to whether the features 
of the app are configurable per client or 
building as opposed to a standard set of 
features. 

• White labelled – refers to whether the app 
can be branded by the client – e.g. Building 
123 with its own logo. As opposed to 
branded by the provider. 

• Mobile OS – refers to whether the app is 
available on a mobile phone. As opposed to 
only available via a web interface. 

• Web UI – refers to whether the features of 
the app are available via a web interface. 

• Cloud based – refers to whether the app, 
and its data, are stored in a cloud server, 
which means the features are accessible 
at any time, anywhere providing there is 
internet connection. 

• Available offline – refers to whether the 
features of the app are available when there 
is no internet signal. 

• Primary target user – refers to the type of 
user the app is principally designed for. 

• Secondary target user – refers to the type 
of user the app can also be used by. 

• Meeting room booking – refers to whether 
the app provides a room booking function, 
and differentiates whether this feature 
is provided by the app (proprietary) or 
whether it must be integrated with an 
existing and separate room booking 
platform (third party). 

• Hot desk booking - refers to whether 
the app provides a desk location and 
booking feature, and differentiates 
whether this feature is provided by the 
app (proprietary) or whether it must be 
integrated with an existing and separate 
room booking platform (third party). 

• Internal announcements – refers to 
whether the app can be used for sending 
internal (private) communications 
to all/selected users, e.g. building 
announcement. The provision of 
communication content can either be 
supplied as part of the service or must be 
resourced by client. 

• User chat function – refers to whether 
the app offers a direct peer-to-peer chat 
function, and differentiates whether 
this feature is provided by the app 
(proprietary) or whether it must be 
integrated with an existing chat system 
(e.g. Skype for Business, Yammer, 
WhatsApp etc). 

• Geo-tagging – refers to whether the app, 
by using the geo-location functionality of 
the phone, can pinpoint the location of 
the user. 

• Location based amenity search – refers 
to whether the app, using the geo-
tagging functionality, can identify nearby 
amenities or services based on location 
(e.g. nearby restaurants, gyms, dry-
cleaners). 
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Glossary of terms cont.

• In-building purchases – refers to whether 
the app provides the feature for users to pay 
for goods and services that are provided in 
the building/company (e.g. café). 

• Access control – refers to whether the app 
can be used to access the building (e.g. 
security gate). This will always require 
integration with an access control system. 

• Fault reporting – refers to whether the app 
provides a feature for users to report faults 
or maintenance issues, and differentiates 
whether this feature is provided by the 
app (proprietary) or whether it must 
be integrated with an existing fault/
maintenance workflow platform (third 
party). 

• Local news, weather - refers to whether 
the app, via the geo-location functionality, 
can present local news, weather and travel 
based on the location. 

• In-building wayfinding – refers to whether 
the app provides a feature to allow the user 
to navigate indoor environments. This will 
usually require third-party integration. 

• User control of building services –  
refers to whether the user can control 
local building services (e.g. lighting, air 
con) via the app. This will always require  
third-party integration. 

• Integration with third-party systems 
– refers to whether the app, and the 
data platform that supports it, can be 
integrated with third-party systems to 
support wider functionality – much of 
which is listed here. 

• Customisation – refers to whether the 
app, its features, look and feel and 
functionality can be customised to the 
client, or whether it is only available with 
a standard set of features and limited 
flexibility. 

• Limited validation – refers to the  
level and depth of validation achievable 
by LIQUID Real Estate Innovation.  
Every effort was made to test the  
app and its features thoroughly, but 
sometimes this was not possible due 
to limited access. As such, some of the 
responses provided are unvalidated. 

4Workplace App Review

Real Estate Innovation



About the authors

Bewonder* is a subsidiary of JLL and is a 
leading marketing and creative agency. 
Bewonder* assumes strategic oversight for 
all customer experience programmes and 
delivery through its dedicated Customer 
Experience Division – Instinct. 

Instinct blends JLL’s expertise in property 
management with the creativity and 
experiential capabilities of Bewonder*.

Putting transformation into practice, Liquid 
is an alliance bringing together a number of 
companies that have the expertise in: 

• Proptec sector

• Technology strategy

• Data and digital strategy

• Data sharing and exchange

• Innovation finance, strategy and  
process improvement solutions

• Smart cities

• Business process innovation
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